ENG 210-29
Writing II: Research
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Assignment/Essay 1: 
Rhetorical/critical reading of “Everyone is a Media Outlet,” chapter 3 from

Shirky, C. (2008). Here Comes Everybody. The Power of Organizing Without Organizations. New York: Penguin.

You have the chapter as a handout.

Use the introductory readings from Keith & Lundberg (chapters 1, 2, 3) to help guide you in answering the following questions as best you can:

Rhetorical Situation:

1. Where and why did this publication arise (context, exigence)?

2. What readers does it address, and what does Shirky presume those readers know, believe and value (discourse community)?

3. What other writers and positions does Shirky seem to oppose (conflict, point of stasis)?

4. What does Shirky hope to achieve (purpose)?

Analysis of the text (this should be the main section:

1. What is Shirky’s central question (topoi)?

2. What central claim does he make and what are his reasons (premises/logos)?

3. What kind of evidence or data does he give (backing/logos)?

4. What kind of style or persona does Shirky adopt (ethos)?

5. How does he appeal to readers’ emotions (pathos)?

6. What is unclear after reading this (granted that it’s an excerpt from a larger work)?

7. What might you need to know next to better understand what Shirky is saying? 

Due September 12. Two to three pages in 12-point Times Roman double-spaced (longer is usually better). Come prepared to discuss the reading and your initial analysis in class next week (part of your participation grade).
